ENAVEK 2014-2020

ENIXEIPHZIAKO NMPONrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

. Epyaneiobnkn
AVTAyWVIOTIKOTNTAS

[NA MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIX

H enixeipnon BAZIAOMNOYAOZ AHMHTPIOZ nou &dpelel oTtnv nepipeEpeia MeAonovvhoou evtaxdnke ortn Opdaon
«EpyaAegiobnkn AvTaywvioTikoTnTac» npolnoAoyiopou 400 ekar. Eupw. H dpdon otoxeusl oTn BeATiwon TNG
avTaywvioTIKOTNTAG TWV MIKPWV KAl MOAU HIKPWV EMIXEIPNOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG,
TNV UI0BETNON CUCTNUATWY TuNonoinong & nigTonoinong, kKabwg kal o€ branding kar yngiakn NnpoBoAn.

O ouvoAIKOG npoUnoAoyIiopoc TnG enevduonc eival 34.000,00 € ek Twv omnoiwv n dnuooia dandvn avepXETAl O€
17.000,00€ kai ouyxpnuartodoTeital and Tnv EAAGda kai 1o Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kal uAonoigital, nepiAagpavel enevéUOEIq
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuarta — EEonAiouog

v MioTonoinon MpoiovTwyv — Ynnpeoiwv — Aiadikaoiwv

v Zuokeuaoia - ETikeTa - Branding

v Wnoiakn MpoBoAn

v MeTa@opika peoa

v MIoBoAoyIkO KOOTOC epyalopevwy (VEO NPoowniko)

ME£o® TNG CUHHETOXNG OTH ApAon, N ENIXEipnon NETUXE:

v BEATIWON TNG AVTAYWVICOTIKOTNTAG TNG

v au&non Tnc kepdo®opiac TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTAON TNG AYOPAc UE TN NPOOONKN VEWV NPOoIOVTWV & UNNPETIVV
v €Eao@aAion uwnAOTEPNC NOIOTNTAC NPOIOVTA & UMNPECIEC

v au&non TnNG napaywylikotTnTac & BeATiwon ASIToUpyIK®wV d1adIKaoiwv
v/ gvioxuon TnG ENIXEIPNUATIKOTNTAG

v/ dnuioupyia / diaTripnaon noloTIKWV BEoEwV epyaaciac

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €nixeipnon anop&Epovtac opeAN TNV AVTAYWVIOTIKOTNTA TNG XWPAG Kabwg

KAl oTnV TOMIKN OIKOVOoia.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaiki ‘Evwon NPOrPAMMATQN ETIA, TZ & EKT avantu§n - epyacia - aAAnAeyyun

iy . EIAIKH YMHPEZIA AIAXEIPIZHE EMAVEK
Eupwnaiko Tapeio
MNepipepetaknig Avantuéng

Me th ouyxpnuatodotnon tns EAAAdas kai tns Eupwnaikns Evwons



